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Important Instructions:

1) All questions are compulsory
2) Figures to the right indicate full marks.

Q1) A) Fill in the blanks with the most appropriate alternative (any Five) (5X1=5)
1. is the demand created in the minds of consumers for a product not available
in the market. (Declining demand, Latent demand, Negative demand)
2. is the process of estimating a company’s sales revenue for a future

specific period of time
(Market demand, Sales forecasting, Marketing)

3. is one of the external factors that affect the marketing organization
(Customer, People, Management)
4. is a long term plan considering competitor’s actions. (Marketing Planning,
Strategy, Forecasting)
5. is an art of creating future plans in quantitative terms (Sales budget, Sales
forecasting, Planning)
6. Creating positive social change and welfare of society is the aim of (Marketing
organization, social Marketing, Marketing strategy)
B) Match the following: (5X1=5)
Column A Column B
1) Sales Quota a) Want backed by ability to pay
i) Benchmarking b) Geographical
iii) Demand c) Delphi method
iv) Sales forecasting method d) Deciding target sales for each
salesman
V) Type of Marketing e) Process of measuring performance
Organisation with the best organisation




Q2) Answer the following in 300 words (any 2) (2X15=30)

1. What is Social Marketing? Describe the social responsibility of Marketing Manager
2. Define Marketing Organization. Explain types of Marketing Organization

3. What is Market demand? Explain the types of demand in marketing

4. Describe types of Competitive marketing strategies

Q.3 Write a short note (any 2) (2X5=10)

1. Jury of executive opinion method

2. Sales Budget

3. Essentials of Marketing Organization
4. Characteristics of Strategy
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